Vauxhall C’MONS

CASE STUDY IQ

THE LOWDOWN

Promote the C"MONS, Olflcf'C'hOUS rock bcnfd thecfed by Vauxhall to appeal fo “The mobile internet is advancing continually and from our experience, is
wider audience as a prelaunch campaign for the New Corsa ' becoming an increasingly popular way for consumers to interact with
l\?(;iiﬁﬁ ;“n‘;rliﬁzngof;’c; the New Corsa at a later stage, introduce the link between brands. The site we developed in July for the new Corsa pre-launch

L o : : : received a strong response and we were keen to provide the same rich
WAP site built to provide a rich media experience for consumers wanting to . . f | ; i h
find out more about the CMONSS from anywhere, at anytime media experience for people wanting to find out more about the

"

Entertaining content including free downloads (ringtones, wallpapers, music, video) C’MONS.

Promoted across online campaign, accessible by texting “CMON" to 84464 - Paul Fi’rzpatrick, Vauxhall Digito| Morkeﬁng Manoger

THE RESULTS

7,784 replies in the first two months.

4,897 completed request for brochure and DVD - meaning they've given full address details.
Addresses validated in real time.

System maps precisely which parts of the country are responding best, and when.

40% of SMS replies made outside call centre hours.

50% of visitors to the site downloaded ringtones, ¥4 downloaded videos and music

Significant volume of repeat visitors, showing consumer satisfaction with the site and
positive interaction with the brand

Reveal consumer reaction to the CMONS, tracking site navigation to see most popular
band member

“The C'MONS mark a real departure for Vauxhall and GM, and gave us theopportunity fo
do things a little differently when promoting an entity that was deliberately separate the

New Corsa marketing. We see mobile as a crucial element in reaching the desired target
audience for New Corsa and offering C'MONS ringtones, videos and wallpapers efc allow
us to tap into an audience that might not otherwise interact with the Vauxhall brand, whilst still
being able to cross promote the car itself.”

- Paul Fitzpatrick, Vauxhall Digital Marketing Manager
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